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TmSt, in a word, is the heart of our business. At The Brink’s Company, safeguarding people and
property is our fundamental responsibility. Every day, we stake our very name and reputation on providing

unparalleled protection. Customers count on us to watch over their families, homes and businesses — and

to ensure safe passage and reliable storage of their currencies, valuables and commercial goods. They also

count on us to deliver the newest and most advanced security and financial service solutions in the world.

“We trust Brink’s” is a statement we hear all the time, and it’s the highest compliment our customers
can pay us.
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Financial Highlights

(Operating results for continuing operations, except where noted)

(In millions except per share data)

Operating Results 2005 2004 2003 2002 2001
Revenues
Brink’s, Incorporated $ 2,157 $ 1932 $ 1,689 $ 1,580 $ 1,536
Brink’s Home Security 392 346 310 282 258
Total Revenues $ 2,549 $ 2278 $ 1,999 $ 1,862 $ 1,794
Operating Profit
Brink’s, Incorporated $ 1119 $ 1447 $ 1125 $ 96.1 $ 92.0
Brink’s Home Security 87.4 80.8 71.2 60.9 54.9
Business Segment 199.3 2255 183.7 157.0 146.9
Former Operations (39.2) (45.9) (69.5) (19.2) -
Gain on Sale of Equity Interest - - 10.4 - -
Corporate Expense (44.7) (42.2) (27.3) 23.1D) (21.5)
Total Operating Profit $ 1154 $ 1374 $ 97.3 $ 1147 $ 1254

Earnings per Share

Continuing Operations® $ 0.74 $ 1.29 $ 0.71 $ 1.08 $ 1.12

Net Income @(®) $ 2.50 $ 2.20 $ 0.55 $ 048 $ 0.31
Weighted Average Shares Outstanding(® 57.0 55.3 53.2 52.4 51.4
Cash Flow from Operating Activities® $ 3140 $ 2849 $ 3037 $ 2413 $ 3201
Total Assets 3,036.9 2,692.7 2,548.6 2,459.9 2,423.2
Long Term Debt, Less Current Maturities 251.9 181.6 2215 304.2 257.4
Shareholders” Equity 837.5 688.5 495.6 381.2 476.1

(a) Diluted basis.
(b) Includes Discontinued Operations.

The financial highlights set forth above should be read only in conjunction with the 2005 Annual Report, including Management’s Discussion and Analysis and the consolidated financial statements.



To Our Shareholders

The transformation of The Brink’s Company continues
to gain momentum. We begin 2006 as a highly focused, financially

strong and globally respected provider of security and risk management

services. We expect operating results to improve, and we're aggressively

pursuing growth opportunities on several fronts. We're excited about the future.
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Focused on Improving Results, Poised for Growth

Our 2005 performance was mixed. A 12% revenue increase in continuing operations was offset by a similar decline
in segment operating profit. Income from continuing operations was 74 cents per share, down from $1.29 in 2004..

Much of the profit shortfall was due to disappointing results in Brink’s, Incorporated’s European operations,
which absorbed the bulk of $15 million in restructuring and severance expenses. Restructuring efforts are expected to yield
$6 million in 2006 savings and $9 million annually thereafter. We expect to deliver improved results in 2006 and beyond.

Cash flow from continuing operations remained strong at $260 million. At year-end, we had about $96 million in cash
and $313 million in total debt. With the additional debt reduction noted earlier, we are extremely well-positioned to support

internal growth and value-creating acquisitions.

Leveraging the Brand

Every day, customers around the world rely on us to protect their property. The Brink’s name is synonymous with trust,
integrity and safety. The major thrust of our growth strategy is to leverage our most valuable asset —the Brink’s brand.

We have reached a critical juncture in the implementation of this strategy. With the sale of BAX Global behind us, we can
now focus exclusively on improving and growing our two security businesses — Brink’s, Incorporated and Brink's Home
Security. Each is a firmly established market leader with compelling opportunities to extend the Brink’s brand into new mar-
kets. Our brand-leveraging strategy is supported by an exceptionally strong financial foundation. We will exercise discipline in
our approach, pursuing only those opportunities that promise to deliver clear operational, financial and strategic benefits.

The continuing transformation of The Brink’s Company will affect all of our constituencies. Customers will reap the
benefits of a sharply focused security company that is constantly investing in new services and technologies. Management
and employees will be challenged to pursue the opportunities and efficiencies inherent in our transition from a holding
company to an integrated operating company. For investors, a more efficient and focused company should be easier to

understand and value.



To Our Shareholders

Every day, customers around the world rely on us to protect their property. The

Brink’s name is synonymous with trust, integrity and safety. The major thrust

of our growth strategy is to leverage our most valuable asset — the Brink’s brand.

Brink’s, Incorporated

Revenues at Brink’s, Incorporated rose 12% in 2005 to $2.2 billion. Operating profit was $111.9 million, down 23%.

The decline in operating margin to 5.2% was driven by a variety of factors including higher operating costs, higher safety and

security expenses, and substantial restructuring and severance costs. In 2006, we expect percentage sales growth in the high

single-digits and operating margins should rebound toward 7%.

Our primary focus is on improving financial performance in Europe. With stronger results in France leading the way, we're

confident that revenue and profits in Europe will rebound during 2006. Our restructuring efforts, particularly in the U.K,,

Belgium and the Netherlands, should yield tangible dividends in the near term. Improving results in Germany and Ireland

is another goal.

The ongoing integration of recent acquisitions should also benefit 2006 results. During 2005, we completed acquisitions in

Ireland, the U.K., and Luxembourg. We also entered new markets by acquiring Cash-in-Transit businesses in Hungary, Poland

and the Czech Republic, and will continue to use the Brink’s brand to penetrate fast-growing markets in Eastern Europe.
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Net Financings*
($ millions)

* Debt (including short-term and long-term borrowings),
plus amount sold under receivables securitization facility,

less cash and cash equivalents. See Capitalization in
Management's Discussion and Analysis. See
reconciliation to GAAP on page 58.

In Latin America, a relatively stable business environment led to solid
results in 2005, and we expect continued improvement during 2006. In the
Asia-Pacific region, we're actively seeking opportunities to further establish
our brand in China and several other markets.

Our North American operations will continue to use the Brink’s brand
to pursue new opportunities with large financial institutions and retail
chains. Cost reduction, improved safety and security performance, and
technology development are important priorities.

We will continue to pursue opportunities in our traditional armored
car operations while expanding further into cash processing, where the
potential for revenue and margin growth is very attractive. Our customer
base, historically comprised of banks and other financial institutions, is
expanding and now includes a growing roster of retail businesses. We're
making steady progress in our efforts to help retailers outsource their cash
management functions. We will continue to invest aggressively in new
information technologies that strengthen our ability to provide first-rate
security and risk management services to a broader array of customers.
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Brink’s Home Security

At Brink’s Home Security, 2005 profits were $87.4, million, up 8%. Revenue increased 13% to
$392.1 million. The effects of Hurricane Katrina temporarily increased subscriber disconnect rates
and suppressed profits. In 2006, revenue and profit growth should exceed 10%.

Brink’s Home Security is the second largest residential monitored alarm company in North
America, and a growing player in the commercial market. Our customer base grew 11% in 2005,
and now includes more than one million subscribers who generate approximately $29.1 million
in monthly recurring revenue (see reconciliation to GAAP on page 33).

As in other markets, the Brink’s name is a valuable asset in the continuing growth of our monitor-
ing business. Trust, integrity, outstanding service and premium product design are routinely expected

by our customers. For the third consecutive year, Brink’s Home Security was recognized for call center

customer satisfaction excellence under the J. D. Power and Associates Certified Call Center Program®™.
We are also the only security company in the U.S. to earn Installation Quality (IQ) Certification from

the Installation Certification Board. The 2006 start-up of our new monitoring center in Knoxville,

Michacl T: Dan Tennessee, will further strengthen our service while improving efficiency and overall productivity.
Chairman, President

Our 65 branch locations form the backbone of our success. Alliances with major national home
and Chief Executive Officer

builders and inspection companies, as well as a network of more than 100 security system dealers, are

also keys to continued growth in the residential security market. Our growing presence in

commercial markets is yet another opportunity to leverage the Brink’s brand.

A New Chapter
The next chapter in the history of The Brink’s Company will be marked by continued change.
The external changes of recent years have reshaped our company in many ways. We are more focused and financially stronger than
ever. As aresult, each of our business units is well-positioned to leverage the Brink’s brand into new markets.

To maximize our opportunities, we must also change internally. The holding company structure, culture and management
style no longer make sense. Our goal is to accelerate our transformation into a fully integrated operating organization that
is highly efficient and responsive to customer needs. We are finally positioned for a new era of growth, and we intend
to take full advantage.

I'll close by offering my gratitude to our Board of Directors, management team and more than 45,000 employees worldwide
for their many contributions. In particular, I would like to recognize the remarkable commitment of our employees, many
of whom continue to perform admirably in very trying and often hazardous conditions.

Finally, I thank our shareholders. We remain committed to delivering profitable growth and value over the long term.

Sincerely,

2 sl Yoo

Michael T. Dan

Chairman, President and Chief Executive Officer
The Brink’s Company

March 9, 2006



Société Générale. Brink’s Customer Since 1961

Société Générale is one of the largest financial services groups in the euro zone.
Profﬂe: The Group's three key businesses are: Retail Banking & Financial Services,

Global Investment Management & Services and Corporate & Investment Banking.

Société Générale currently outsources more than 50% of its cash management activities
to Brink’s, including Cash-in-Transit, money processing and ATM (automated teller machine)
services. The bank challenged Brink's to help maintain customer access to ready cash while

instituting a just-in-time system to reduce cash inventory throughout its ATM network. The goal

Customer Need:

was to minimize the amount of cash stored in ATMs without affecting customer service.

Brink’s installed its cash inventory optimization software, which enables Société Générale
to remotely monitor and manage cash levels at each ATM. With less cash on site, the bank’s
. ) . ATMs are less likely to become crime targets. In addition, with electronic access to cash
Brink’s Solution: _ o
withdrawal data, the bank can accurately predict daily and weekly cash needs at each ATM
location. Service calls, previously required to manually check and replenish each ATM, have
dropped dramatically. Thanks to Brink's, Société Générale's customers and assets are safer,

and the bank is more efficient.
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Brink’s, Incorporated is a leading provider of armored car transportation,
ATM (automated teller machine) servicing, currency and coin processing,
secure transportation of valuables, and other security-related services. Our
customers include banks and financial institutions, retail and commercial
operations, and governmental agencies around the world.

For nearly 150 years, the world has trusted Brink’s to transport and
safeguard its most precious valuables. Today, Brink’s ranks as a global leader in
secure valuables transportation and logistics solutions, with more than 700
facilities, 8,400 vehicles and approximately 42,000 employees in North and
South America, Europe, the Middle East, Africa and the Asia-Pacific region.
Customers throughout the world rely on our security expertise and innovative
technologies to minimize risk and increase operating efficiency.

Simply put, people count on Brink’s to deliver “Secure Logistics. Worldwide.”




Profile:

Customer Need:

Brink’s Solution:

Attijariwafa Bank. Brink’s Customer Since 2003

Attijariwafa Bank is Africa’s eighth largest bank and the leading banking and financial services
group in the Maghreb region of Morocco, Algeria and Tunisia. Attijariwafa Bank was formed from
the successful merger between Wafabank and Banque Commerciale du Maroc. Services include
retail, corporate and investment banking, specialized financial services, private banking, asset

management and insurance.

This fast-growing institution aims to become a key contributor to Morocco’s economic
development by building on its regional foothold and competing internationally. Sustaining
rapid growth, while maintaining service quality to a diverse spectrum of customers, is a major
challenge. To meet this challenge, Attijariwafa Bank needed a highly dependable provider

of a broad range of security services.

Banks and their customers value trust, security and first-rate service — the qualities Brink's is
known for worldwide. Attijariwafa Bank entrusted Brink's with its cash management by outsourcing
Cash-in-Transit and money processing. Brink's is also being considered for ATM (automated teller
machine) management and guarding services. To help the bank achieve its aggressive growth
plans, Brink’s continues to invest in additional personnel and infrastructure. With help from

Brink's, Attijariwafa Bank is prudently managing risk as it improves efficiency and enhances

customer service.
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Cash-in-Transit

For Cash-in-Transit services, Brink’s sets the quality standard. From bank deposits to ATM
cash replenishments and coin delivery, Brink’s has been safely transporting valuables since 1859.
The widely recognized Brink’s truck is a veritable vault on wheels, staffed by an elite class of highly
trained security professionals.

Moving cash and other valuables in an armored vehicle requires practices that are both rigorous
and resourceful. To anticipate and manage risk, Brink’s employs today’s top intelligence and
technology resources. Our armored vehicles are symbols of security on the streets of commerce

around the globe.

A Broad Range of Security Solutions

Brink’s offers cost-effective solutions for many complex security and information challenges.
Our commitment to innovation has yielded a wide range of popular business products and services.

ATM. Brink’s manages nearly 67,000 ATM units worldwide for banks and other cash dispens-
ing operators. This growing global business includes cash replenishment, advanced cash monitor-
ing and forecasting capabilities, deposit pick-up and processing services. Through our ATM
Management Systems, Brink's also offers online tools that deliver consolidated electronic reports
for simplified reconciliation.

Global Services. Brink’s is the world’s leading provider of risk management and secure
logistics for valuables including diamonds, jewelry, precious metals, securities, currency, high-
tech devices, electronics and pharmaceuticals. Customers depend on our integrated security
processes for convenient pick-up, secure transport and storage, and inventory management.

Coin processing. The world’s leader in coin wrapping and processing services, Brink’s
pioneered the development of high-speed sorting and wrapping machines. Every day, retailers,
coin-counting machine operators and highway authorities rely on our patented equipment’s
throughput speed — the highest in the industry — for convenience and efficiency.

CompuSafe” Service. Cash-intensive operations like convenience stores, restaurants, retail
chains, entertainment venues, and hospitals rely on Brink’s CompuSafe® Service to protect cash
transactions from theft and shrinkage — from the time a customer pays until money is deposited in the
bank. Our closed-loop system features currency recognition technology, secure storage and electron-
ic interface for back-office systems and point-of-sale units. Brink’s now operates more than 5,000
CompuSafe® units. Emerging opportunities include higher capacity safes and service to the

fast-food and retail markets.




Profile:

Customer Need:

Brink’s Solution:

Richemont Asia Pacific Ltd. Brink’s Customer Since 1999

Richemont is a global leader in luxury goods including jewelry, watches, clothing and

writing instruments. An impressive portfolio of leading international brands speaks for itself —
examples include Cartier, Van Cleef & Arpels, Alfred Dunhill, Montblanc and Lancel. Along
with Vacheron Constantin, Richemont also owns the prestigious watch manufacturers

Jaeger-leCoultre, Piaget, Baume & Mercier, IWC, A. Lange & Schne and Officine Panerai.

Brink’s research showed that the luxury goods market faces many challenges in proper
handling and protection of high-value items during product supply and distribution. Richemont
Asia Pacific was accustomed to working with general cargo forwarders that ship a mix of high
and low value products. As a major exporter of highly valuable goods, Richemont needed

a dependable secure logistics provider that could meet its very specialized needs.

Richemont selected us, and they are now one of Brink’s top five customers in Hong Kong.
Our customized security solutions enable us to deliver large volumes of luxury goods, door-to-
door, and ensure safe storage. We also provide Richemont with consolidation, private show
and customs clearance services. Our business with Richemont is growing in Hong Kong due,

in part, to our worldwide network which includes locations in Australia, Taiwan and Singapore.

10
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Cash Processing. Now businesses can outsource the entire cycle of cash,
from point-of-sale through deposit at the bank. Our customers trust Brink’s
for expert management of their cashier balancing and reporting, deposit
processing and consolidation, and electronic information exchange.
By relying on Brink’s for efficient cash management, our customers can

focus on what they do best —selling products and services to their customers.

Competitive Technology

Brink’s continues to provide a true competitive edge for customers
through advanced technology applications. Our high-tech solutions include
Brink’s Virtual Vault, iCash™, Secure Data Services and a host of web-based
information tools.

Virtual Vault. More than 100 Virtual Vault locations provide integrated
check and cash processing services that convert checks to digital images. By
enabling real-time commercial deposit processing, we're helping banks
expand into new markets across the United States with minimal
capital investment.

iCash™. Based on central database technology, iCash™ is a sophisticat-
ed cash vault processing system that provides online tools for tracking and
managing cash inventories, deposits and change orders.

Secure Data Services. Brink’s Secure Data Solutions protect confidential
corporate and customer records against identity and information
theft during transport, storage and destruction. For on-site confidential
wastepaper disposal, our Document Destruction® trucks are equipped with
today’s most advanced paper shredding system. Originally available in New
York, Chicago and Boston, this service expanded to Dallas and Phoenix in 2005.

Web-based information tools. Our electronic toolkit includes
iDeposit, a secure cash management tool integrating barcode technology;
ilnfo, a real-time centralized data warehouse for research and reporting;
iOrder, for real-time change order management; and iAlert, for real-time

output of exception reports.

Future Growth

Our vision is to be the world’s leading risk manager for cash logistics
and other high-value markets. In 2005, Brink’s continued to invest heavily
to support best-in-class technology growth. Our supply chain strategies
focus on building industry-leading infrastructure, continuous improvement
to drive out cost, a broad solutions approach, and centralized customer and
business support. We will continue to expand globally through internal

growth and acquisitions.

11



Life Saver Awards. Earned by Brink’s Employees Since 1998

People you can count on. Brink's Home Security’s Life Saver awards recognize employees
PI‘Oflle: whose actions directly result in saving a customer’s life or preventing damage to a customer's

home or business.

At Brink's Home Security, Life Saver Award-winning employees like Stephen George,
Jennifer Lemons, Mark Cox, Rexa Dunn and Valarie Roberson (not pictured) provide
rapid response and peace of mind to our customers.

Fire/Smoke Detector alarm
On March 6, 2005, at 9:23 a.m., Brink’s Home Security employee Valarie Roberson received
a residential Fire/Smoke Detector alarm at our Customer Monitoring Center. When she contacted
. the h t ify the al d h Il. Instead, sh ted t i
Brink’s Responds: e home to verify the alarm, no one answered her call. Instead, she was connected to a voice

mailbox. Valarie immediately notified the local fire department. Firefighters quickly rescued

our customer from a smoke-filled room, where she had fallen asleep while cooking.

Medical Panic alarm

On March 19, 2005, at 1:42 p.m., Brink's Home Security employee Stephen George received
a Medical Panic alarm at our Customer Monitoring Center. While calling the home to verify the
alarm, Stephen realized that our customer’s mother was in the midst of cardiac arrest. Stephen
reacted quickly. Emergency medical personnel arrived within two minutes of our call, provided

immediate treatment and transported the patient to a local hospital, where she received

additional care before recovering.

Dedicated to rapid response

Whenever danger strikes, time is of the essence. Brink's Home Security employees enable fire,
emergency medical responders, police and other authorities to respond quickly. We are proud
to work side-by-side with these highly trained heroes, and applaud them for being there when

it really counts.

12



H

E

BrR1NEK? s CoMPANY —- 2005 ANNUAL REPORT

IBRINKS

HOME SECURITY.

As the second largest residential alarm company in North America,
Brink’s Home Security has earned the trust of customers who depend on us
to protect their families and homes.

Award-Winning Service

In 2005, several widely respected organizations that measure service
quality recognized Brink’s Home Security for performance excellence. For the
third consecutive year, ].D. Power & Associates recognized Brink’s Home
Security for customer service excellence under its Call Center Program®.
For certification, a call center must perform within the top 20% of customer
service, based on internal metrics and external measures of customer
satisfaction. To qualify, Brink's Home Security passed a detailed audit
of its recruiting, training, employee incentives, leadership roles and
responsibilities, and quality assurance capabilities.

13



Brink’s Home Security ranks as the only security company in the United Stated to earn
Installation Quality (IQ) Certification from the distinguished Installation Certification
Board. This highly respected organization of police, fire, insurance, security and state
regulatory professionals honored Brink’s Home Security for its compliance with strict

guidelines for security system installation, false alarm reduction, and customer service.

Peace of Mind, 24, Hours a Day

Alarms and customer calls are handled from state-of-the-art Customer Monitoring
Centers in Irving, Texas, and Knoxville, Tennessee. Using the latest technology, our highly
trained monitoring representatives and customer care specialists provide “peace of mind,
24, hours a day” to people throughout North America.

Brink’s Home Security information systems and online tools include:

MyCustomer. Using the MyCustomer online system, Brink’s Home Security represen-
tatives can quickly locate information about customer accounts and equipment features,
as well as use diagnostic tools to respond quickly to customer questions.

Mybrinks.com. On the Brink’s Home Security customer website, people can access
current account information, update emergency contacts, learn more about their home
security system, review commonly asked questions and take advantage of Brink’s EasyPay"™
online bill payment. The preference for self-service options is growing. More than
25% of customer inquiries are now handled through Brink’s online tools and
telephone voice response system.

Handheld diagnostics. Our installation and service technicians now use highly
accurate mobile handheld devices that accurately track and transmit data, and provide on-

the-spot diagnostic capabilities.

14
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Creating Customers for Life

Brink’s Home Security strives to exceed customer expectations by
fostering a culture that stresses outstanding service, dependability and
rapid response. This commitment to “Creating Customers for Life” is
evident from sales and installation through security monitoring and
customer care. To support this culture, our company founded Brink’s
University in 1993 for all outside sales representatives of Brink’s Home
Security. Weeklong sessions ensure a consistent, accurate training
experience for our sales force. The benefits of comprehensive instruc-
tion are then shared with prospective customers through high-quality
Brink’s Home Security product and service demonstrations.

Brink’s Home Security continues to cultivate a subscriber base in
densely populated regions of the United States and western Canada. We
target our marketing efforts at homeowners and business managers with

solid credit histories who value high-quality security services.

Channels for Growth

Market penetration of residential alarm systems in the U.S. is less
than 30%. To capitalize on this growth opportunity, Brink’s Home
Security continues to invest extensively in acquiring new subscribers and
developing new technology and security solutions.

In 2005, Brink’s Home Security invested more than $162 million in
capital outlays, primarily to support new customer installations. Service
capabilities were strengthened by ongoing investments in information
technology and training. In 2006, our new Customer Monitoring Center
opened in Knoxville, Tennessee. This new facility will accommodate
business growth and strengthen back-up service capabilities.

Retrofitting existing single-family homes is the primary source of
our subscriber growth. We are also pursuing growth through other sales

channels and expanding into new markets. One example is Brink’s Home

15



Technologies, which offers professional, comprehensive home technology solutions
to homebuilders. Bundling home security and low-voltage wiring solutions makes Brink’s
a convenient, easy-to-use, one-stop option. We work closely with most of the top U.S. home
builders to meet increasing consumer demand for synchronized security, entertainment
and communication technologies. Our experts install wiring and cabling that integrate
home security, broadband connections, home theater and surround sound, intercoms,
security cameras and multi-room stereo systems.

Most of our customers are served by 65 company-owned branch locations in the U.S.
and western Canada. Our dealer network is also an important sales and distribution
channel, accounting for approximately 17% of our security system installations. More than
100 highly trained dealers in 120 markets help us expand our footprint and leverage our
national marketing programs. Brink’s Home Security is also continuing to pursue growth

by providing security services in the small business and commercial market segments.
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The Brink’s Company
Corporate Headquarters
The Brink’s Company

1801 Bayberry Court

P.0. Box 18100

Richmond, VA 23226-8100
Telephone: (804) 289-9600
Facsimile: (804, 289-9770
www.brinkscompany.com

Annual Meeting

The Annual Meeting of the shareholders of the company
is scheduled to be held at 1 p.m. (EDT) on May 5, 2006,
at the InterContinental The Barclay New York,

111 East 4.8th Street, New York, New York 10017

Inquiries

Communications concerning stock transfer requirements, lost
certificates, dividends or change of address should be addressed
to the company’s transfer agent, Computershare, at the address
listed below, or by calling (800) 730-6001.

Inquiries from investors and members of the media should
be directed to:

Edward A. Cunningham

Director — Investor Relations and Corporate Communications
(804) 289-9708

ecunningham@brinkscompany.com

Auditors
KPMG LLP
Richmond, VA

Common Stock Transfer Agent and Registrar
Computershare

P.0. Box 43023

Providence, RI 0294.0-3023

(800) 730-6001

www.computershare.com
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Investor Information

Copies of the 2005 Annual Report for the company; press releases
announcing quarterly results; the 2005 Form 10-K, including the
financial statements and the financial statement schedules thereto,
filed with the Securities and Exchange Commission; and any other
information filed with or furnished to the Securities and Exchange
Commission, are available free of charge at www.brinkscompany.com,
by calling toll free (877) 275-7488, or by writing to the Investor
Relations Department at The Brink’s Company Corporate
Headquarters using the address provided. Our Chief Executive
Officer is required to make, and he has made, an annual certifica-
tion to the New York Stock Exchange (NYSE) stating that he was
not aware of any violation by us of the corporate governance listing
standards of the NYSE. Our Chief Executive Officer made his
annual certification to that effect to the NYSE as of May 23,2005
In addition, we have filed, as exhibits to our Annual Report on Form
10-K, the certifications of our principal executive officer and princi-
pal financial officer required under sections go6 and 302 of the
Sarbanes-Oxley Act of 2002 to be filed with the Securities and
Exchange Commission regarding the quality of our public disclosure.

Environmental Policy

The Brink’s Company is dedicated to compliance with environ-
mental laws and sound environmental practices. The company
has accordingly developed broad environmental principles to
govern its diverse operations. The management of each busi-
ness is required to adopt and adhere to policies consistent with
these broad principles and to effectively address environmental
concerns, including those of particular application to the activi-
ties of each business.

Management Objectives

- Recognize environmental management as a high priority.

- Establish environmentally sound programs and practices
for conducting operations, taking into particular
consideration the efficient use of energy and the safe
disposal of residual wastes.

- Educate, train and motivate employees to conduct their
activities in an environmentally responsible manner.

- Contribute to the development of business and
governmental programs that enhance environmental
awareness and protection.

The Brink’s Company and its Subsidiaries are Equal Opportunity Employers.








